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Kantar Health consultants have a deep understanding of oncology and are supported by a
comprehensive suite of proprietary oncology databases, tools, and multiclient offers.

Forecast Architect®

Forecast Architect® allows clients to apply insight and assumptions to model any number of possible
scenarios for products. Using non-linear techniques proprietary to Kantar Health, Forecast Architect®
reconciles epidemiologic and historical data to derive treatment rates, patient and product market
shares, days of therapy, units, prescriptions, and sales revenues. Alternative forecasts can be
generated by changing the model's basic assumptions, adding patient data, updating epidemiologic
estimates, factoring in co-morbid conditions and concurrent therapies, and adding or deleting market-
shaping events such as regulatory changes and new product launches.

CancerMPact®

CancerMPact® is an invaluable oncology decision support tool for market analysis, strategic
planning, and identification of commercial opportunities in the U.S., Western Europe, Japan,
and China. This tool is composed of web-based integrated modules: Treatment Practices and
Evolution (Treatment Architecture, Treatment Evolution, and Emerging Technologies), Patient
Metrics, and Monthly Drugs and Regimens.

CancerNFluence®

CancerNFluence® identifies and profiles physicians in the U.S. and Western Europe who
influence treatment decisions within and across high-profile cancers affecting large populations.
CancerNFluence® goes beyond national-level thought leaders to identify physicians wielding
significant influence at the regional level, potentially improving the impact of speaker programs/
ad board recruitment, medical science liaison group alignment, sales force targeting, clinical
investigator recruitment, new product planning, and marketing research recruitment.

Oncology Market
Access U.S.

Oncology Market Access U.S. is a web-resident source of information and insight and access to
experts. It provides cutting-edge information and analysis on critical reimbursement, coverage,
and competitive issues in the U.S. oncology landscape. This subscription helps pharmaceutical
marketing and sales professionals more successfully position cancer drugs in an increasingly
scrutinized and regulated oncology marketplace. The analyses are based on industry
experience augmented by in-depth research with key stakeholders, including oncologists,
payers, practice managers, patients and subject matter experts.

Oncology Market
Access Europe

Oncology Market Access Europe is a web-resident source of information and insight and
access to experts. It provides cutting-edge information and analysis on critical reimbursement,
coverage, and competitive issues in the EU oncology landscape. This subscription helps
pharmaceutical marketing and sales professionals more successfully position cancer drugs

in an increasingly scrutinized and regulated oncology marketplace. The analyses are based
on industry experience augmented by in-depth research with key stakeholders, including
oncologists, payers and subject matter experts.
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